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Delft University of Technology (TU Delft) 
is the largest university of technology in the 
Netherlands. Besides science and engineering, 
it teaches creative disciplines such as architec-
ture and industrial design.

Within the Faculty of Architecture and the 
Built Environment of TU Delft, the department 
of OTB specializes in multidisciplinary and 
problem-oriented research on planning, hou-
sing, transport and the built environment. Sta�  
members have extensive research experience 
in European and transnational projects on regi-
onal and urban development and planning, 
creative economy and policy transfer. TU Delft 
maintains close ties to relevant public and pri-
vate stakeholders in the Rotterdam-Delft area. 

Within CCC reloaded: CREALAB, TU Delft leads 
Work Package 6 on ‘Work of the Future’. This 
entails studies on the e� ects of e.g. � exible 
working relations, changes skills requirement 
and new working environments on workers 
and entrepreneurs in the creative industries. In 
addition, TU Delft organizes an expert meeting 
on the labour market perspective of creative 
graduates.

www.creative-city-challenge.net

Find more:  www.bk.tudelft.nl

Contact: 
Arie Romein, TU Delft, a.romein@tudelft.nl
Jan Jacob Trip, TU Delft, j.j.trip@tudelft.nl
 



DELFT UNIVERSITY OF TECHNOLOGY 
WP 6: MAIN FINDINGS 
ON 'WORK OF THE FUTURE'
A review of literature and research provided 
insight in Work of the Future. This entails three 
main characteristics: 1) the emergence of new, 
� exible working relations, which mean larger 
groups of workers are confronted with the inse-
curity of precarious labour, 2) the skills required 
of workers are changing, in particular with 
regard to entrepreneurial and business skills, 
and 3) new types of unconventional working 
environment have become more common. A 
number of case studies showed how creatives 
have found various ways to deal with the pro-
blems related to the Work of the Future. Busi-
ness incubators or shared working spaces may 
provide a� ordable, � exible working spaces. 
They may also facilitate the common develop-
ment of skills by training and coaching, or the 
sharing of skills between individual creatives. 
Community initiatives or digital platforms may 
also contribute to this. Such forms of collecti-
vism may also result in the joint acquisition and 
executing of projects that are too large or too 
diverse for individual self-employed or micro-
enterprises to carry out. Such arrangements 
may mitigate some of the risks individual crea-
tives face. It is much harder to mitigate job and 
income insecurity or problems of insu�  cient 
social security or de� cient pension plans wit-
hout making self-employed and entrepreneurs 
into ‘employees’, which is for most of them neit-
her possible nor desirable.

An interactive workshop was organized on 
23 March 2015 on the labour market position 
of creative graduates. Experts from the Nether-
lands and the UK participated, together with 
near-graduates in creative disciplines. The 
discussion focused on three topics: 1) acqui-
ring entrepreneurial skills, 2) opportunities 
and pitfalls of starting an own company and 
3) pros and cons of working for a larger, existing 
company. 

For a city or region to have a viable creative 
sector is required not merely for job growth 
within the creative industries, but also as a 
potential source of creativity and innovation for 
other sectors. At the same time, a large part of 
the creative industries tend to be fragmented 
and vulnerable to insecurity in terms of emplo-
yment, income and social security. CREALAB 
therefore explored the elements of a possible 
strategy to unlock and utilize creativity, and at 
the same time strengthen the often precarious 
position of workers in the creative industries.




