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1 Executive Summary 

The quantitiy and qualitity of information presented by specialized Physician rating sites 

is very limited. Therefore, their performance is not better than a search engine like 

google. With regard to our tasks, the usage of google is the best choice to find an 

apropriate doctor. 

 

2 Problem Statement 

Physician rating sites (PRSs) are getting more popularity among patients seeking 

information about a physician. Our evaluation aims at increasing the knowledge about 

these portals. Therefore, we performed a usability test with the German Physician rating 

sites Jameda.de, Arztauskunft.de, DocInsider.de and the search engine Google. 
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3 Methods 

• Probands: 38 

• Age: 23 Jahre 

• Gender: 84,4 % female 

• Number of tests: 230 

 

We used the Eyetracker technology of SMI, including the software Experiment Center 

and Begaze to acquire the data. We used the software QSR NVivo Project 9 to analyze 

the data. Results were then exported into IBM SPSS Statistics Version 19 to carry out 

the final evaluations.  

 

Measurements: 

 A doctor was found with appropriate features (Arzt mit entspr. Leistung 

gefunden) 

 Time needed to find the doctor (Suchdauer) 

Questionaire: 
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 I was successfull in solving the task (Erfolgeinschätzung: Meine Suche schätze 

ich als sehr erfolgreich ein) 

 I was satisfied with the results (Lösungszufriedenheit: Wie zufrieden waren Sie 

mit der Lösung der Aufgabe?) 

 The Time needed to find the doctor was appropriate 

(Suchdauerangemessenheit: Empfanden Sie die Dauer Ihrer Suche als 

angemessen?). 

 

Three tasks 

• Ophtalmologist (Augenarzt) 

• Dentist (Zahnarzt) 

• Dermatologist (Hautarzt) 

Example  Dentist  

• You are living in Hannover (PLZ 30159). Your teeth are aching intensely, but you 

are afraid of dentists. Search a dentist, who is specialized in the treatment of 

anxious patients.  

 

4 Results 
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