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Welcome!

Tom Wild
Director, SYFP

SOUTH, YORKSHIRE

A National comi Partner



Making Places Profitable:
Public & Private Open Spaces (MP4)

Interreg North Sea Region project
Partners: DE; BE; NL; SW; DN; UK
Long-term management of space

How to maintain the benefits of
Improvements in the long-run
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Background: Making Places Profitable

The Interreg IVE ',4-
North Sea Region gE=3SRs
Programme SSeg

creating a setting FE e
for investment sk s

CSl: Place-making - economic value of MP4: Place-keeping - how to
public spaces. Value of well maintained, maintain long-term improvements
cared for, neat and tidy places by working in partnership?

Shared experiences of public realm projects that started off well...
... But whose lustre had faded over time.



Making Places Profitable?

2002-06: office rents up 42% (2"9 highest after London)
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SYFP’s community-led initiatives:
‘Gift That Grows’ tree-planting




Dilemma

 Enthusiasm is a fragile thing: local engagement
can easily be lost through poor practice

* How to work with local people on their own
terms?

e How not to damage the very thing that makes
places unique and communities special?
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Lars Gemzge: “Creating Value for People

Island Brygge, Copenhagen
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Images couresy of Lars Gemzge, Gehl Architects
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“Aw Mg

Ifolge det internationale livsstilsmagasin Wallpaper er

islands Brygge det fjerdehotteste bykvarter i verden,

Det tidligere industriomride ved Islands Brygge er

blevet invaderet af natteravne med kulturel pionerand. .
IBYEN viser vej til de smarte scener og de skjulte huler.

o Lrikstest pa havnefronten

ki Corundahl Kisldosn Crnfiles Philim Yoo enal ©3048

Jln 2005 Islands Brygge was called 4th ”hottest” c:ty district
In the world by the lifestyle magazine "Wallpaper

Havnens nye scene
Med godt et dr pd bagen har teater- og musikscenen
Play sat sig solidt pd Bryggen med et udbud af
torestillinger, der ikke er set for | Danmark. Det er ny
dansk dramatik .ﬁs; .".',-nwrutm forestillinger fra
LORanGel, 00T 5al58s Da, men | WET{!ﬁ‘iHCmI"ﬁE{S{"
med den seerl 1._,{‘ énd pd Bryggen lader stedet sig
kke begrense af genrebetegnelser, si den intime sal
ned 50 seder byde npupélw musik, stand-up,
L, Iiier e ar ;.'I?""'I "IE'TI:IE"TI'ESfEIT‘EL

Hl.r. Hjlh!_.‘l.dc- 21F, Kkbh. §.
m.pll}--{Ph.ﬂﬁ.




What is purpose of engaging
communities in place-making?

To use ‘people-power’ to create great places?
To create opportunities so communities flourish?

Or is the more valuable outcome to improve
social cohesion and build an ability to organise?

s community capacity the means to an end or an
end in itself?






Changing places...

Both places and communities have to develop

The people change

— Families grow up

— People die or move on

— New people move in

The economy changes (rapidly)

— What worked before no longer pays

— New opportunities arise

The environment is (always) changing

Places need to evolve constantly



Better places for people?

e Look to see -who currently uses the space and how?

e \What are their needs and what will make them feel
more comfortable?

e \What ‘valuable’ assets should be retained?

e Arethere less useful elements can be weeded out to
free up open space?

* Which groups of people do not use the space?
e What new elements can be included to attract them?

Similar experiences from Gothenburg: Soctiotop mapping
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Sheaf Valley Park:
Central Station Park &
Walkway, Sheffield
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Firth Park




gﬁfger-Compascuum, Emmen
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Oostkampus, Nieuwenhove-
- Gruuthuyse, Bruges -

- foto: Patrick Keirsebilck



Gothenburg: ‘Sociotop’
_masterplanning method
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